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ABSTRACT 
 
Alfani, Fahmi Reza. 2014. Presupposition in Green Campaign Stickers Issued 
by International Association of Students in Agriculture and Related Sciences 
of Universitas Brawijaya. Study Program of English, Universitas Brawijaya. 
Supervisor: Iis Nur Rodliyah; Co-supervisor: Tantri Refa Indhiarti 
Key words: presupposition, presupposition trigger, pragmatic presupposition. 
Presupposition is an important element in a communication process. It is 
defined as the common knowledge belonging to the speaker. Presupposition could 
be identified by two ways; presupposition trigger referring to the triggered word 
in a utterance or written expression, and pragmatic presupposition referring to 
presupposition which is made by considering the speaker as the one producing the 
utterance or written expression. Presupposition can be found in daily 
communication such as, in the campaign. In this study, the writer analyzes 
presupposition within written expression of the green campaign stickers on IAAS 
Universitas Brawijaya. There are two problems to be solved, namely (1) What are 
the presupposition triggers of the written expression used in green campaign 
stickers of International Association of Students in Agriculture and Related 
Sciences ‘IAAS’ Universitas Brawijaya? and (2) What are the pragmatic 
presupposition of the written expression used in green campaign stickers of 
International Association of Students in Agriculture and Related Sciences ‘IAAS’ 
Universitas Brawijaya?.  
This study used qualitative approach in document analysis since it focused 
on analyzing the written expression in the campaign. The data were collected 
from the green campaign stickers in IAAS Universitas Brawijaya when the stickers 
were distributed in Car Free Day Malang on Sunday, September 23, 2012. Then, 
data were analyzed by using Levinson’s theory of presupposition trigger (1983) 
and Karttunen and Stalnaker’s theory of strategy of pragmatic presupposition 
(1974). 
Definite description, change of state verb, question, temporal clasuse, 
iterative, contrast and comparison, and counter factual condition were categories 
of presupposition trigger found in the written expressions of 7 green campaign 
stickers. Then, the result of presupposition triggers became a reference to 
construct pragmatic presupposition in the written expression of green campaign 
stickers. 
The writer suggests the sticker makers make effective and good media. 
This study is also suggested for the students of linguistics to use this study as an 
example of presupposition used in mass media. It is also suggested for the next 
researchers that this study can be used as a reference in the same topic.  
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ABSTRAK 
 
Alfani, Fahmi Reza. 2014. Praanggapan di Stiker Kampanye Hijau yang telah 
Disebarkan oleh Organisasi International Association of Students in 
Agriculture and Related Sciences, Universitas Brawijaya. Program Studi Sastra 
Inggris, Universitas Brawijaya. Pembimbing (I): Iis Nur Rodliyah. Pembimbing 
(II): Tantri Refa Indhiarti. 
 
Kata Kunci: praanggapan, pemicu praanggapan, praanggapan secara prakmatik. 
 
Praanggapan adalah element yang sangat penting di dalam proses 
komunikasi. Dalam hal ini, praanggapan di definisikan sebagai aspek prasyarat 
dalam berasumsi yang dimiliki oleh penutur. Praanggapan bisa di identifikasi 
dengan 2 cara; pemicu praanggapan yang berkenaan dengan kata pemicu di 
sebuah kalimat atau ungkapan yang tertulis, dan praanggapan secara prakmatik 
yang berkenaan dengan praanggapan yang dibuat dengan mempertimbangkan 
penutur sebagai penghasil kalimat atau ungkapan yang tertulis. Praanggapan dapat 
ditemukan pada kegiatan komunikasi sehari-hari, contohnya dapat ditemukan 
pada kampanye. Pada penelitian ini, penulis menganalisis praanggapan pada stiker 
kampanye hijau di IAAS Universitas Brawijaya. Ada 2 rumusan masalah yang 
ingin dijawab, yaitu: (1) pemicu praanggapan apa sajakah yang ada di ungkapan 
tertulis pada stiker kampanye hijau milik oleh IAAS Universitas Brawijaya? dan 
(2) praanggapan secara prakmatik apa sajakah yang ada di ungkapan tertulis pada 
stiker kampanye hijau milik oleh IAAS  Universitas Brawijaya?. 
Penelitian ini menggunakan pendekatan kualitatif dengan analisis 
dokumen karena fokus studi ini menganalisis ungkapan yang tertulis pada 
kampanye. Data dikumpulkan dari stiker kampanye hijau di IAAS Universitas 
Brawijaya saat stiker tersebut di distribusikan pada acara Car Free Day Malang 
pada hari minggu, 23 september 2012. Data akan dianalisis menggunakan teori 
pemicu praanggapan oleh Levinson (1983) dan teori praanggapan secara 
prakmatik oleh Karttunen dan Stalnaker (1974).  
Definite description, change of state verb, question, temporal clasuse, 
iterative, contrast and comparison, dan counter factual condition adalah kategori-
kategori pemicu praanggapan yang muncul di ungkapan tertulis pada 7 stiker 
kampanye hijau. Kemudian semua hasil pemicu praanggapan tersebut yang 
muncul dijadikan alat untuk menganalisis praanggapan secara prakmatik yang ada 
di ungkapan tertulis pada 7 stiker kampanye hijau. 
Di studi ini penulis menyarankan kepada para pembuat stiker agar mereka 
dapat membuat media yang bagus dan efektif. Penulis juga menyarankan kepada 
mahasiswa-mahasiwa yang berkecimpung dalam ilmu lingustik agar mereka 
menjadikan studi ini sebagai contoh dari topik praanggapan yang digunakan di 
beberapa beberapa media. Penulis juga menyarankan kepada peneliti selanjutnya 
bahwa studi ini bisa dijadikan sebagai referensi utama di topik yang sama. 
55 
REFERENCES 
 
Ary, D., Jacobs, L. C., and Sorensen, C. (2010). Introduction to Research in 
Education. 8
th
 Edition. Stamford: Wadsworth/Cengage Learning. 
Belch, G. E. and Belch, M. A. (1993). Introduction to Advertising and Promotion: 
An Integrated Marketing Communication Perspective. 2
nd
 Edition. Boston: 
Richard D. Irwin Incorporated. 
Cambridge Advanced Learner’s Dictionary. (2008). 3rd Edition. Cambridge: 
Cambridge University Press.  
David and Armentrout, P. (2009). Going Green. Florida: Rourke Publishing LLC.  
Elisabeth. (2008). A Study of Presupposition in Private Instant Message on 
Yahoo! Messanger. Undergraduate Thesis, unpublished. Malang. 
Universitas Brawijaya. 
Gazdar, G. (1979). PRAGMATICS: Implicature, Presupposition, and Logical 
Form. London: Academic Press, Inc.  
Green, G. M. (1989). Pragmatics and Natural Language Understanding. New 
Jersey: Lawrence Erlbaum Associates, Inc. 
Griffith, P. (2006). An Introduction to English Semantics and Pragmatics. 
Edinburg: Edinburg University Press Ltd. 
Grundy, P. (2000). Doing Pragmatics. 2
nd
 Edition. Washington: Blackwell 
Publishing. 
Hornby, A. S. (1995). Oxford Advanced Learner’s Dictionary of Current English. 
5
th
 Edition. Oxford: Oxford University Press.  
INTERGOVERNMENTAL PANEL on Climate Change (IPCC). (2007). Climate 
Change 2007: Impacts, Adaptation, and Vulnerability. Cambridge 
University Press. Retrieved September 19, 2013, from 
http://libgen.org/book/index.php?md5=AA170585D1557EE8B37A8631E
BABAC05&open=0 
 INTERGOVERNMENTAL PANEL on Climate Change (IPCC). (2013). 
WORKING GROUP I CONTRIBUTION TO THE IPCC FIFTH 
ASSESSMENT REPORT CLIMATE CHANGE 2013: THE PHYSICAL 
SCIENCE BASIS. Cambridge University Press. Retrieved September 19, 
2013, from http://www.ipcc.ch/ 
Khaleel, L. M. (2010). An Analysis of Presupposition Triggers in English Journal 
Texts. J. Of College Education For Women, Vol. 21. Retrieved November 
23, 2013, from www.iasj.net/iasj?func=fulltext&aId=1945 
56 
 
Levinson, S. C. (1987). Pragmatics. 1
st 
Edition. Cambridge: Cambridge 
University Press. 
Mey, J. L. (2001). Pragmatics an Introduction. 2
nd
 Edition. Oxford: Blackwell 
Publishing. 
Mey, J. L. (Ed.). (2009). Concise Encyclopedia of Pragmatics. 2
nd
 Edition. 
Oxford: Elsevier, Ltd. 
Miles, M. B. and Huberman, M. (1994). A Qualitative Data Analysis. 2
nd
 Edition. 
California: Sage Publications.  
Natural Resources Defense Council (n.d.). Global Warming. Retrieved April, 19, 
2013, from http://www.nrdc.org/globalwarming/ 
O’Grady, W., Dobrovolsky, M., and Katamba, F. (1996). Contemporary 
Linguistics: An Introduction. 3
rd 
Edition. London: Pearson Education. 
Perloff, R. M. (1993). The Dynamic of Persuasion. New Jersey: Lawrence 
Erlbaum Associates, Inc. 
Philander, S. G. (Ed.). (2008). ENCYCLOPEDIA OF Global Warming and 
Climate Change. California: Sage Publication, Inc.  
U.S. Environmental Protection Agency. (1995). Global Warming and Climate 
Change. Retrieved April 19, 2013, from 
http://www.epa.gov/airtrends/aqtrnd95/globwarm.html 
Vivien. (2013). Different Types Of Stickers And Their Various Utilities In Our 
Lives. Retrieved November 21, 2013, from http://www.the-web-
book.com/different-types-of-stickers/ 
World Meteorological Organization. (2013). A summary of current climate 
change findings and figures. Retrieved September 21, 2013, from 
https://www.wmo.int/pages/mediacentre/factsheet/documents/Climate-
Change-Info-Sheet-136_fr.pdf 
 
Yule, G. (2010). The Study of Language: An Introduction. 4
th
 Edition. Cambridge: 
Cambridge University Press. 
Yule, G. (1996). Pragmatics. 1
st 
Edition. Oxford: Oxford University Press.  
Zare, J. (2012). Presupposition Trigger-A Comparative Analysis of Broadcast 
News Discourse. International Journal of Linguistics. Vol. 4, No. 3. 
Retrieved November 23, 2013, from 
http://www.academia.edu/1967187/Presupposition_Trigger-
A_Comparative_Analysis_of_Broadcast_News_Discourse 
 
